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Introduction
Practices in the textile and apparel industry (TAI) have led to numerous environmen-
tal and social problems, such as high emissions, high water consumption, high energy 
consumption, and heavy pollution. In the European Union (EU), 2–10% of current envi-
ronmental impacts are a result of TAI consumption (Liu et al., 2020; Manda et al., 2015). 
In China, the textile industry accounted for 2.6% of the total industrial energy consump-
tion in 2019 (NBSb, 2021); further, 1.96 million tons of wastewater, accounting for 10.5% 
of the total industrial wastewater consumption, were discharged into sewage treatment 
plants (Liu et al., 2020). As the second largest industrial polluter after the oil industry, 
the apparel industry is a 10% contributor to global carbon emissions (Muthukumarana 
et al., 2018). Additionally, the ineffective disposal of textiles has become an increasingly 
serious concern in sustainable development (Xu et al., 2019). The significant quantities 
of textile waste entering landfills each year have resulted in severe pollution and chemi-
cal hazards. Annual estimates of the amount of textiles landfilled in 2016 in the USA, 
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China, and the EU were 29.3, 14.5, and 9.6  kg per capita, respectively (Bukhari et  al., 
2018). Therefore, to alleviate the adverse impact on the environment and society, the 
TAI must incorporate sustainable principles.

In recent decades, the sustainable development of the textile and apparel industry 
(SDTAI) has widely focused on theoretical and industrial modes. Scholars from differ-
ent disciplines have conducted many studies on SDTAI, involving numerous research 
fields, such as sustainable consumption behavior (Hong & Kang, 2019; Rausch & Kop-
plin, 2021), sustainable production (Alkaya & Demirer, 2014; Ozturk et al., 2015), eth-
ical apparel (Carey & Cervellon, 2014; Choi et  al., 2012), sustainable design (Fletcher, 
2014; Niinimaki & Hassi, 2011), and sustainable business models (Becker-Leifhold & 
Iran, 2018; Hirscher et al., 2018). With thousands of studies in this field, understanding 
the research focus and status quo is difficult; furthermore, we can easily overlook the 
research-associated risks and practice improvements in key issues and major areas.

A literature review is an expedient approach to gain insight into a specific field of study 
(He et al., 2017). Several studies have reviewed relevant literature on SDTAI. Such as, 
Luo et  al. (2021) reviewed the environmental sustainability assessment methods and 
discussed about their limitations in the TAI; Mukendi et  al. (2020) reviewed research 
on management perspectives for sustainable fashion and identified social impacts and 
chances for further research; Islam et al. (2021) conducted a review of environmentally 
sustainable practices in a variety of manufacturing processes in the TAI and developed 
a conceptual framework to provide guidance on sustainable practice; Thorisdottir and 
Johannsdottir (2020) reviewed the document published from 2003 to 2019, focusing on 
the impact of corporate social responsibility on sustainability of fashion industry; Addi-
tionally, Jia et al. (2020) analyzed the drivers, obstacles, practices and metrics of circular 
economy in the TAI and proposed a conceptual model; Köksal et al. (2017) provided a 
review of the social issues in the TAI on sustainable supply chain management; and Tey 
et  al. (2018) reviewed the key drivers that influence consumers’ willingness on paying 
more when purchasing sustainable clothing products. Although these studies have made 
significant contributions to SDTAI, they focus particularly on specific aspects, but do 
not provide a systematic and extensive view. Furthermore, the manual review method 
is mainly employed in existing reviews, which is prone to bias in terms of limitations 
in subjective interpretations, the number of articles reviewed, and a lack of producibility 
(Hammersley, 2001; Markoulli et al., 2017).

To address the above deficiencies, this study employed scientometrics analysis, a 
quantitative method aimed at reducing bias caused by manual review, to provide a com-
prehensive and objective summary of the existing literature. A comprehensive and quan-
titative review of relevant research will help researchers and industry stakeholders learn 
about the research status quo and a consideration of future directions. Thus, this study 
performed a holistic review of relevant studies in the field of SDTAI with scientometric 
methods. It aims to respectively identify knowledge base (e.g. unstructured key research 
topics), knowledge hotspots (e.g. unstructured key research topics), and knowledge 
domains (e.g. structured key research topics) through keyword co-occurrence networks, 
document co-citation networks, and clustering analysis techniques. We also propose 
knowledge structures with different saliencies and knowledge roadmaps based on an in-
depth analysis of the research results.
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Methods
This study applied scientometric methods to conduct a comprehensive review of 
research associated with SDTAI. Scientometrics is referred to the visualization or 
drawing of knowledge domains (Pollack & Adler, 2015), a technique that provides 
quantitative research for literature reviews. The evolution process and structural 
relationship can be revealed by scientometric analysis in a specific field in terms of 
a large-scale academic dataset (Chen et  al., 2009). In addition, a broader and more 
diverse set of relevant topics can be studied than with traditional methods (Li et al., 
2017). It can also improve objectivity and reliability of study results (Zhai et al., 2020). 
Researchers in numerous fields have used scientometric methods to draw and exam-
ine the intellectual landscape and research topics (Hood & Wilson, 2001; Zhao, 2017). 
The research method included three stages: tool selection, data collection, and data 
analysis.

Tool selection

Mainstream software tools for scientometrics analysis mainly include VOSViewer, 
Ucinet, BibExcel, SCIMAT, and CiteSpace, among others (Cobo et al., 2011). Among 
these tools, CiteSpace, developed by Chen Chaomei of Drexel University, is charac-
terized by a more comprehensive integration of analysis methods, mainly involving 
co-occurrence analysis, evolutionary trend detection, cluster detection, and visual 
analysis functions. CiteSpace is used extensively in various fields, including manage-
ment, medicine, environmental science, computer science, information science, and 
social science (Yang & Meng, 2019). Therefore, CiteSpace (5.6.R1) was used in the 
present research.

Data collection

For this study, the Web of Science Core Collection Database Social Sciences Citation 
Index (SSCI) and Science Citation Index Expanded (SCIE), by Clarivate Analytics, 
were selected to obtain bibliographic data, as they consist of the core and influential 
journal articles in many fields (Pouris & Pouris, 2011). Each bibliographic record con-
tains an author list, title, abstract, keywords, and references. Each reference includes 
the origin type, volume number, first author’s name, publication year, and DOI refer-
ence. Using the advanced search function of the Web of Science, bibliographic data 
was retrieved using two keywords, which were (“textile” or “apparel” or “fashion” or 
“garment” or “clothing”) and (“sustainability” or “sustainable development”). Addi-
tionally, journal articles written in English were selected as the literature type. Journal 
articles published from 1987 to 2019 were selected. Based on the above retrieval cri-
teria, the search obtained 863 records of original research articles.

Data analysis

Specifically, this study mainly adopted keyword co-occurrence analysis, document 
co-citation analysis, and cluster analysis using the CiteSpace software tool for scien-
tometric analysis. First, the keywords that appeared in the fewest two diverse docu-
ments during the same period were obtained by keyword co-occurrence analysis 
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(Luo et  al., 2019). The critical research focus or directions at a specific time were 
identified using high-frequency keywords. The keyword extraction method used in 
this paper is the original keywords of the literature. These high-frequency keywords 
were considered the knowledge base in a certain research domain. Second, highly 
cited documents in a certain area were acquired using document co-citation analysis 
(Small, 1973). Documents cited jointly repeatedly in a particular field have potentially 
greater influence and report much more similar or related concepts when compared 
with those that are less cited (Chen et al., 2010). Knowledge hotspots were obtained 
through document co-citation analysis. Third, cluster analysis detected clusters using 
CiteSpace. The literature topics in the same cluster were more similar than those in 
other clusters. Thus, the knowledge domains were obtained via the clustering analy-
sis, which likely detected significant details concealed in a mass of information and 
pursued research fronts, as compared to other scientometric approaches (Li et  al., 
2017).

Results
Keyword co‑occurrence analysis (knowledge base)

Keywords denote the core content of an article. Thus, keyword analysis can be used to 
identify critical research topics related to a scientific domain (Zhu & Hua, 2017). The 
keyword co-occurrence network was  constituted by  170 nodes and 962 links sourced 
from the database, as shown in Fig.  1. Each node represents one keyword, whose 

Fig. 1  Keyword co-occurrence network for the sustainable development of the textile and apparel industry 
(SDTAI)
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magnitude is proportional to the co-occurrence frequencies. Since keywords are closely 
related to the core of the literature, analyzing similar keywords can be helpful in identi-
fying the core of SDTAI research. The terms are being grouped below, such as sustain-
ability, sustainable development, green, and sustainable fashion can be grouped into one 
category. As listed in Table  1, the top 60 terms had 2,081 co-occurrence frequencies, 
representing up to 92% of all the keyword frequencies.

As shown by the co-occurrence frequencies in Table  1, the following keywords are 
the most commonly used: sustainability/sustainable development/green/sustainable 
fashion (414 times), consumption/behavior/consumer/attitude/perception/knowledge/

Table 1  Top keywords with their frequencies for the sustainable development of the textile and 
apparel industry (SDTAI)

Rank Frequency Keyword Rank Frequency Keyword

1 414 Sustainability/sustainable
development/green/sustainable fashion

31 9 Recycling

2 245 Consumption/behavior/consumer/ attitude/
perception/knowledge/intention/decision 
making/willingness to pay/consumer behav-
ior/planned behavior/motivation

32 9 Composite

3 188 Textile/fashion/apparel/textile industry/
apparel/fashion industry/apparel industry

33 9 Policy

4 154 Management/supply chain/supply chain 
management

34 9 Chain

5 130 Impact/environmental management/environ-
mental sustainability/climate change/environ-
ment/Energy

35 9 Technology

6 92 Corporate social responsibility/social responsi-
bility/csr/ responsibility

36 8 Mechanical property

7 87 Performance/financial performance 37 8 Market

8 61 Model 38 8 Value

9 52 System 39 7 Quality

10 45 Life cycle assessment (LCA) 40 7 Business

11 38 Industry 41 7 Textile waste

12 37 Product 42 7 Chain management

13 37 Cotton/fiber/wool/polyester 43 7 Conceptual framework

14 35 Design 44 6 Network

15 34 Framework 45 6 Economy

16 24 Governance 46 6 Implementation

17 24 Perspective 47 6 Efficiency

18 24 Strategy 48 6 Barrier

19 23 Innovation 49 5 Developing country

20 19 Future 50 5 India

21 17 China 51 5 Science

22 16 Circular economy 52 5 Evolution

23 14 Firm 53 5 Risk

24 14 Organization 54 5 Conservation

25 13 Degradation 55 5 Ethics

26 13 Optimization 56 4 Nanoparticle

27 12 Fast fashion 57 4 Reuse

28 11 Challenge 58 4 Ecology

29 10 Driver 59 4 Dye

30 9 Corporate sustainability 60 4 Dynamics
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intention/decision making/willingness to pay/consumer behavior/planned behavior/
motivation (245 times), textile/fashion/apparel/textile industry/clothing/fashion indus-
try/apparel industry (188 times), management/supply chain/supply chain management 
(154 times), impact/environmental management/environmental sustainability/climate 
change/environment/energy (130 times), and corporate social responsibility/social 
responsibility/csr/responsibility (92 times). Therefore, we can conclude that sustain-
able  supply chain management, sustainable  consumer behavior, and corporate social 
responsibility are the basic components of SDTAI. The remaining 54 primary keywords 
in Table 1 mainly involved the following four groups.

Performance and model were also important research areas, with occurrence fre-
quencies of 87 and 61, respectively. To allow businesses to concurrently satisfy both 
sustainability and economic performance, the sustainable business model concept has 
been utilized in the TAI (Thorisdottir & Johannsdottir, 2019). The business model is 
the structure of an enterprise’s mechanism for creating, delivering and capturing value. 
(Teece, 2010). Incorporating sustainability into textile and apparel (TA) business mod-
els is essential for recognizing barriers and disturbances to the realization of economic, 
environmental, or social sustainable development goals (Manninen et al., 2018). Some 
studies focus on diverse methods of introducing sustainability into the business model 
of the TAI, such as the acquisition of competitive edge, innovation, and model structure. 
(Sorescu et  al., 2011; Westerlund, 2013). Several studies have concentrated on how to 
evaluate and report on the sustainability of the TA business model (Park & Kim, 2016).

Life cycle assessment (LCA) is a critical topic, with a co-occurrence frequency of 45. 
LCA is an environmental management and decision support tool for the full life cycle 
of TA products, including raw material production and acquisition, design, manufac-
ture, transportation, distribution, utilization, and disposal (Yasin et al., 2016). LCA pro-
vides industry stakeholders with a scientific basis for the assessment and management of 
environmental sustainability and identifies improvement strategies. Therefore, LCA has 
been extensively adopted by researchers in TAI (Kazan et al., 2020; van der Velden et al., 
2014; Yacout et al., 2016). Most previous related studies have focused on environmental 
sustainability assessments of textiles and apparel products [e.g., medical textiles (Ponder, 
2009), bed sheets (De Saxce et al., 2012), cotton T-shirts (Kazan et al., 2020; Zhang et al., 
2015), recovered cotton (Esteve-Turrillas & de la Guardia, 2017), antibacterial T-shirts 
(Manda et al., 2015), carpets (Sim & Prabhu, 2018), and cloth diapers (Hoffmann et al., 
2020), among others] and various types of natural and chemical fibers (Astudillo et al., 
2014; Kalliala & Nousiainen, 1999; Liu et al., 2021; Muthu et al., 2012; Qian et al., 2021; 
van der Velden et al., 2014; Yacout et al., 2016; Yang et al., 2020).

Textile products and raw materials are also an important research area, with occur-
rence frequencies of 37 and 37, respectively. Given the significant environmental and 
resource challenges associated with textile production, such as waste gas and wastewater 
emissions, energy consumption, toxic chemicals, and solid waste, most studies address 
environmental sustainability at various levels, such as the raw material production, fiber 
production, product manufacturing, and product disposal stages of the textile product 
life cycle (Kazan et  al., 2020; Roos et  al., 2018; Yasin et  al., 2018; Zhang et  al., 2018). 
A number of studies have focused on the environmental impacts of raw material pro-
duction, such as cotton, organic cotton, acrylic, wool, hemp, nylon, viscose, silk, and 
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polyester (Astudillo et al., 2014; Kalliala & Nousiainen, 1999; Muthu et al., 2012; Yacout 
et al., 2016; Yang et al., 2020).

Design (sustainable design) is another critical topic in TAI, with an occurrence fre-
quency of 35. Numerous adverse environmental and social impacts of TA products are 
a result of production, consumption, and disposal. Design activities have an important 
impact on the production, consumption, and disposal of TA products across many 
aspects, such as material selection, energy/water use, processes, and manufacturing, as 
well as the purchase, use, and disposal of apparel by consumers (Kozlowski et al., 2018). 
To realize SDTAI, designers play an irreplaceable role (Kozlowski et al., 2019; Niinimaki 
& Hassi, 2011). In this context, scholars and enterprises increasingly consider the inte-
gration of the sustainability concept into TA design process. At present, some studies 
have developed several sustainable apparel design tools for designers, e.g., considerate 
design (Black et al., 2012), considered take-and-return (Aakko & Koskennurmi-Sivonen, 
2013), and Cradle to Cradle Apparel Design (Gam et al., 2009). Additionally, to achieve 
sustainability, some strategies have been proposed for designers, such as slow fashion 
(Štefko & Steffek, 2018), longevity design (Connor-Crabb et al., 2016; Niinimaki & Hassi, 
2011), cradle-to-cradle design (Michel & Lee, 2017), and upgrade recycling and remanu-
facturing design (Sara L. C. Han et al., 2017).

Document co‑citation analysis (knowledge hotspots)

Figure 2 shows a document co-citation network with 193 nodes and 332 links generated 
from 863 articles, visualized and analyzed by CiteSpace. During the CiteSpace analysis, 
the timeline from 1987 to 2019 was divided into a set of periods, each of which was two 
years. In each two-year period, the first 25 most frequently cited studies were selected 
for co-citation analysis.

In the network, every node represented the citation status of the article while the links 
represented the co-citation relations. The larger node size represented frequently cited 
publication, implying that these papers have substantially contributed to the SDTAI 
field. According to Fig. 2, the top 10 most commonly referenced documents from 1987 
to 2019, consisting of one book and nine journal articles, are shown in Table 2.

Based on the top 10 frequently co-cited documents, the most important research 
topics can be preliminarily verified in the SDTAI domain, including sustainable supply 

Fig. 2  Document co-citation network for the sustainable development of the textile and apparel industry 
(SDTAI)
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chain management, sustainable consumer behavior, sustainable design, and sustainable 
business model.

As presented in Fig. 2 and Table 2, sustainable supply chain management is an impor-
tant research topic. Using the exploratory case study method, Caniato et  al. (2012) 
analyzed the motivation, practice, and performance metrics of green supply chain man-
agement in companies of different sizes in the TAI. Their research results showed that 
large firms are more concerned with product and process improvements, as well as 
related gradual alterations, as compared to small firms. From the perspective of inbound 
and outbound firms, small firms can fully redesign their supply chain owing to their 
small size, whereas large firms focus only on certain aspects. Based on the perspec-
tives of stakeholders, de Brito et al. (2008) discussed the impact that the sustainability 
movement has on the organization and performance of the apparel retail supply chain, 
expounded the challenges and conflicts from different dimensions of sustainable devel-
opment, and investigated how to use internal and external organizations in the European 
supply chain. Seuring and Mueller (2008) proposed a conceptual framework for sustain-
able supply chain management by summarizing existing knowledge systems. At the same 

Table 2  Top 10 frequently co-cited documents for the sustainable development of the textile and 
apparel industry (SDTAI)

Co-citation 
frequency

Author Year Title Source

39 Niinimäki and Hassi 2011 Emerging design strategies in 
sustainable production and con-
sumption of textiles and clothing 
(Niinimäki & Hassi, 2011)

Journal of Cleaner Production

32 Joy et al 2012 Fast Fashion, Sustainability, and 
the Ethical Appeal of Luxury 
Brands (Joy et al., 2012)

Fashion Theory

31 Caniato et al 2012 Environmental sustainability in 
fashion supply chains: An explora-
tory case based research (Caniato 
et al., 2012)

International Journal of 
Production
Economics

22 de Brito et al 2008 Towards a sustainable fashion 
retail supply chain in Europe: 
Organisation and performance 
(de Brito et al., 2008)

International Journal of 
Production
Economics

20 Seuring and Mueller 2008 From a literature review to a con-
ceptual framework for sustainable 
supply chain management (Seur-
ing & Mueller, 2008)

Journal of Cleaner Production

20 Turker and Altuntas 2014 Sustainable supply chain 
management in the fast fashion 
industry: An analysis of corporate 
reports (Turker & Altuntas, 2014)

European
Management
Journal

19 Armstrong et al 2015 Sustainable product-service 
systems for clothing: exploring 
consumer perceptions of con-
sumption alternatives in Finland 
(Armstrong et al., 2015)

Journal of Cleaner Production

19 Fletcher 2008 Sustainable fashion and textiles: 
design journeys (Fletcher, 2008)

Book

18 Niinimäki 2010 Eco-Clothing, Consumer Identity 
and Ideology (Niinimäki, 2010)

Sustainable
Development

17 Shen 2014 Sustainable Fashion Supply Chain: 
Lessons from H&M (Shen, 2014)

Sustainability
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time, related research in this field mainly focuses on environmental aspects. However, 
relatively few studies focus on society and the integration of the three dimensions of sus-
tainability. Based on the theoretical framework of Seuring and Mueller (2008), Turker 
and Altuntas (2014) proposed the status quo of sustainable supply chain management 
from a conceptual perspective in the TAI. The results of their study showed that raising 
the overall performance of supply chain sustainability requires these companies not only 
attach great importance to abiding by the supplier code of conduct, but also to further 
supervise audit actions, and formulate supplier sustainability standards. These actions 
can reduce production problems in developing countries.

Based on Fig. 2, sustainable consumer behavior in the TAI is also a key research topic. 
Joy et al. (2012) analyzed the internal disharmony of fast-fashion consumers, who often 
pay attention to environmental issues, even if they are concerned with consumption 
patterns that run counter to ecological best practices. Niinimäki (2010) discussed eco-
fashion consumption and consumer purchasing decisions. Their research results showed 
that moral commitment and values are powerful driving forces for the purchase of eco-
clothes. The existing attitude-behavior gap in the eco-fashion field results from design-
ers, manufacturers, and retailers that do not understand the needs and expectations of 
consumers. Using a literature review and case study approach, Shen (2014) identified 
and analyzed sustainable fashion supply chain structures, primarily from a consumer 
perspective, and presented sustainable operations and lessons at H&M.

As presented in Fig. 2 and Table 2, sustainable design in the TAI has become increas-
ingly essential. Niinimäki and Hassi (2011) analyzed consumer interest in design strat-
egies, such as longevity assurance, product satisfaction, product attachment, and 
emotional satisfaction with the design and service. They proposed a set of design and 
manufacturing strategies based on these design methods to reduce the impact on the 
environment during manufacturing and consumption processes. Two versions of sus-
tainable fashion and textiles design proposed by Fletcher (2008) summarized how design 
concepts and strategies can be used to shape more sustainable products and promote 
social change throughout the entire  lifecycle  of  a  product.  Additionally, these studies 
have explored design approaches to change the scale and nature of consumption, such as 
service design, localization, speed, and user engagement.

According to Fig.  2 and Table  2, the sustainable business model is the main focus 
area of current research. The TAI requires innovative sustainable business models to 
reduce its impact on the environment; a number of opportunities are available through 
the product service system. Armstrong et al. (2015) explored the positive and negative 
views of consumers on the characteristics of textiles and apparel product service system 
to identify obstacles and feasible methods for implementing the product service system 
model. Their study found that environmental benefits and emotions were the main driv-
ers of positive perceptions. A lapse in service provider confidence and perceived obsta-
cles to accessibility were the main drivers of negative perceptions.

Cluster analysis (knowledge domains)

Document co-citation networks can provide further insight into the SDTAI while 
cluster analysis allows for the investigation and detection of important subjects, con-
tent, and interrelationships (Si et al., 2019). CiteSpace can identify clusters of co-cited 
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references, where each cluster corresponds to an underlying theme, a topic, or a line of 
research. CiteSpace uses three statistical methods for cluster analysis: the log-likelihood 
ratio (LLR) test, term frequency-inverse document frequency (TF ∗ IDF), and mutual 
information (MI) test (Zhao, 2017).  Therefore, cluster analysis by CiteSpace was used 
to analyze the documents to obtain the main clusters. The cluster labels are automati-
cally selected from the top-ranked noun phrases for each cluster, and noun phrases are 
extracted from titles, keywords, and abstracts of the publications.

Based on Fig. 3 and Table 3, the top five clusters were obtained, with their silhouette 
score > 0.758, showing the homogeneity of a cluster. The number of documents in each 
cluster determined the cluster size. The largest cluster, with 29 documents, was cluster 
#0. The smallest cluster, with 15 documents, was cluster #4.

Cluster #0, i.e., “business performance,” including 29 articles, represented a sustain-
able business model. The sustainable business model concept has been utilized in the 
TAI (Nosratabadi et  al., 2019; Pal & Gander, 2018; Todeschini et  al., 2017; Weissbrod 
& Bocken, 2017). A sustainable business model is a structure used to explore the crea-
tion and acquisition of value by a company, aiming to achieve sustainability objectives by 
adopting active multi-stakeholder management, innovation, and perennial perspectives 
(Bocken et  al., 2014; Boons & Lüdeke-Freund, 2013). The sustainable business model 
effectively reduces the harmful environmental and social impacts of business activities 
by providing solutions that help companies achieve both economic and sustainability 

Fig. 3  Clusters in the knowledge domain for the sustainable development of the textile and apparel industry 
(SDTAI)

Table 3  Top-ranked clusters and the terms within the clusters (LLR)

LLR log-likelihood ratio

Cluster ID Size Silhouette Mean year Cluster Label (LLR)

0 29 0.758 2012 Business performance

1 26 0.902 2011 Ethics

2 23 0.944 2007 Supply chain management

3 19 0.93 2014 Manufacturing firms

4 15 0.928 2009 Consumer behavior
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goals. Therefore, in response to adverse social and environmental impacts, research-
ers have attempted to propose instruments and approaches for designing sustainable 
business models. For example, based on the development of a novel design instrument, 
known as reDesign canvas, Kozlowski et  al. (2018) proposed a business model canvas 
containing twelve bricks to ensure that entrepreneurs develop a sustainable TA brand. 
Hirscher et al. (2018) proposed transforming users into worth originators to create sus-
tainable business models in TA design and manufacturing by applying do-it-yourself 
and do-it-together design strategies. Additionally, some studies have discussed various 
textile and clothing business models, ranging from collaborative consumption models 
of textile and clothing products (e.g., leasing, sharing, and exchange) (Armstrong et al., 
2015, 2016; Becker-Leifhold & Iran, 2018; Iran & Schrader, 2017; Pal, 2017; Strähle & 
Erhard, 2017; Todeschini et al., 2017) to used retail (Becker-Leifhold & Iran, 2018; Haug 
& Busch, 2016; Strähle & Höhn, 2017; Strähle & Klatt, 2017) and upcycled goods (Pal, 
2017).

Cluster #1, i.e., “ethics,” including 26 articles, represented ethics fashion. Ethical fash-
ion refers to a method of designing, buying, and manufacturing apparel that not only 
maximizes the benefits for people and communities, but also minimizes the impact on 
the environment via the Ethical Fashion Forum (Haug & Busch, 2016). This mode is 
already a means for apparel corporations to satisfy consumers’ desire for sustainability. 
Apparel companies usually focus on the following aspects of ethical fashion: the envi-
ronmental sustainability of products and fair trade compliance in terms of procure-
ment and production methods (Barnes & Joergens, 2006). Ethical manufacturing and 
consumer interest in ethical fashion are highly important for many scholars (Niinimäki, 
2010). Carey and Cervellon (2014) discussed the attitudes of self-selected fashion-ori-
ented consumers toward ethical fashion by surveying and comparing consumers in Can-
ada, France, and the United Kingdom. Based on comparisons of ethical fashion choices 
in different countries, Barnes and Joergens (2006) and Joy et al. (2012) found that ethical 
standards can be used in purchasing decisions, which are usually not applied in fash-
ion choices. Choi et al. (2012) explored consumer concerns, beliefs, and knowledge of 
ethical fashion. Their results showed that consumer faith in ethical fashion will affect 
approval for companies that practice sustainable principles.

Cluster #2, i.e., “supply chain management,” included 23 articles. TA consumers widely 
address environmental and social issues; thus, the translation of sustainability principles 
into operational practices in the supply chain has become increasingly important (Mac-
chion et al., 2018). An effective sustainable supply chain can enhance the brand image 
of a company and reach a wider range of ethical consumers (Faisal, 2010). Therefore, 
companies should attempt to achieve strong competitiveness in the market (Yang et al., 
2010). Existing studies related to sustainable supply chain management mainly focus on 
specific areas, such as new product development, ecological materials production, sus-
tainable production, green distribution, and green retail, among others (Macchion et al., 
2018; Morana & Seuring, 2011; Shen, 2014). Some scholars have discussed the driving 
factors and obstacles in sustainable supply chain management. Diabat et al. (2014) sug-
gest that certain factors, such as employee participation, stability, and the community 
economy, are important in implementing sustainable supply chain management. Li et al. 
(2014) showed that strengthening the internal governance of enterprises and effective 
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cooperation with stakeholders can aid in the realization of the sustainability of fast fash-
ion supply chain management. Furthermore, fashion brands are currently in the process 
of identifying best practices based on economic, social, and environmental considera-
tions by integrating environmentally friendly materials, ethical labor practices, renewa-
ble energy, and green manufacturing in terms of sustainable strategies within the fashion 
supply chain (Nayak et  al., 2019). However, thus far, sustainability issues have been 
mainly addressed from the social or environmental standpoint; further full and compre-
hensive studies should be encouraged (Marshall et al., 2015).

Cluster #3, i.e., “manufacturing firms,” including 19 articles, was related to sustainable 
production. The TAI faces several issues, such as climate change, environmental pollu-
tion, resource depletion, ecological damage, strict regulatory systems, demand for sus-
tainable textiles, and increased textile consumption. Therefore, improving sustainable 
production levels is an urgent issue that requires a solution (Desore & Narula, 2018; 
Jeswani et  al., 2008). To cope with the above-mentioned problems in TA production, 
many TA factories around the world have successfully developed and implemented sus-
tainable production methods (Alkaya & Demirer, 2014). Some researchers have focused 
on redesigning contamination and waste control systems. For example, environmental 
techniques (anaerobic biotechnology, membrane-based techniques, and nanofiltration, 
among others) can be combined to decrease wastewater discharge and increase renew-
able energy use (Dasgupta et al., 2015; dos Santos et al., 2007; Ozturk et al., 2015; Wen-
zel & Knudsen, 2005; Zabaniotou & Andreou, 2010). Moreover, Wenzel and Knudsen 
(2005) suggest that water and water-based energy and chemicals can be collected and 
reused via process integration. Additionally, various studies have focused on redesign-
ing the manufacturing process from an environmental sustainability perspective. For 
example, some technologies (i.e., retrofitting water softening systems, using drip irriga-
tion flushing, and diverse valves and accessories related to water distribution) have been 
applied to enterprises (Chico et  al., 2013; Dasgupta et  al., 2015; Khandegar & Saroha, 
2013; Narayanaswamy & Scott, 2001; Nieminen et al., 2007). Furthermore, some stud-
ies have focused on the use of natural fibers, natural dyes, recycled materials, ecological 
materials, and renewable energy in production (Doty et al., 2016; Na & Na, 2015; Niin-
imäki & Hassi, 2011; Şen, 2008; Sezen, 2013; Zabaniotou & Andreou, 2010).

Cluster #4, i.e., “consumer behavior,” including 15 articles, was relevant to sustain-
able consumer behavior. The TAI is consumer-driven. Demand for products is widely 
influenced by consumer knowledge, values, and perceptions (Butler, 1997; Dickson, 
2000). Thus, there is extensive research examining the barriers and incentives for sus-
tainable consumption in the TAI (Freudenreich & Schaltegger, 2020). For instance, 
raising consumer awareness of apparel sustainability issues can subsequently alter 
their behavior (Harris et  al., 2016). Almeida (2015) and Ma et  al. (2017) examined 
the effects of eco-labeling and sustainability labeling on the consumer behavior with 
respect to textiles and apparel. Nam et al. (2017) addressed the factors that affect con-
sumer purchases of green sportswear. Saricam and Okur (2019) adopted the Fritzsche 
model to examine the effect of personal values on the ethical fashion consumption 
behavior of consumers. Hong and Kang (2019) investigated how moral philosophy 
and moral intensity affect consumer willingness to buy sustainable TA products. 
Some studies have found that fit and style factors also dominate apparel-related 
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decisions (Bly et al., 2015). Only a minority of "ethically hardline" consumers regard 
sustainability criteria as a primary factor in their apparel purchasing decisions (Niin-
imäki, 2010). Additionally, by understanding the attitude-behavior gap, some studies 
have investigated the obstacles that restrict consumers from buying green apparel 
(Maloney et al., 2014; Phau et al., 2015; Wiederhold & Martinez, 2018).

Discussion
By adopting the scientometrics approach, this study analyzed the knowledge base, hot-
spots, and domains of SDTAI, followed by integrating them into a knowledge roadmap, 
as shown in Fig.  4. The knowledge base, domain, and structure formed a knowledge 
roadmap for the SDTAI. The knowledge base consisted of 60 main keywords obtained 
from the keyword co-occurrence analysis. The knowledge domains included business 
performance, ethics, supply chain management, manufacturing firms, and consumer 
behavior, as identified through cluster analysis. According to the knowledge base, hot-
spots, and domains, the knowledge structure was developed, involving corporate social 
responsibility, sustainable business model, LCA, textile products and raw materials, sus-
tainable design, ethics, supply chain management, manufacturing firms, and consumer 
behavior. These research topics were further grouped into five systems: design, manu-
facturing, evaluation, management, and marketing. Sustainable design systems for TA 
involve the use of sustainable design methods and strategies in the product design phase 
to improve the sustainability performance of TA products throughout their life cycle. TA 
design aspects have a wide range of environmental and social impacts on the selection, 
production, purchase, and use of raw materials for products, and have received wide-
spread attention from academia and the practical community. Currently, some scholars 
have explored the factors influencing the implementation of sustainable design practices 
for TA. In addition, several scholars have also conducted relevant research on sustain-
able design methods and strategies for TA.

Fig. 4  Knowledge roadmap for the sustainable development of the textile and apparel industry (SDTAI)
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Sustainable manufacturing systems for TA, on the one hand, focus on improving 
the environmental sustainability of raw material production and processing processes 
in the TAI, such as animal feeding, plant cultivation, chemical fiber production and 
natural fiber production processes. On the other hand, it focuses on improving the 
environmental sustainability of TA production processes, such as spinning, weaving, 
dyeing and finishing, sewing, and wastewater waste treatment processes. Currently, 
some scholars have explored the environmental impacts of various fibers and prod-
ucts such as yarns, textiles and garments, while others focus on sustainable produc-
tion methods and technologies for the TAI.

The TA sustainability assessment system mainly involves the life cycle environmen-
tal impact assessment method, which is an international standardized environmental 
management and decision support tool that can quantitatively evaluate and manage 
the environmental impact of TA products throughout their life cycle process, and is 
widely recognized and applied in the TAI. At present, scholars have mainly carried 
out the quantification and evaluation of environmental impacts in the fields of various 
fibers and yarns, textiles and garments, and recycling of textiles and garments.

Sustainable management systems for TA are mainly concerned with various aspects 
of interaction and management between different stakeholders in the life cycle of 
TA products. While improving corporate profitability, it can also effectively reduce 
the negative environmental and social impacts of business activities. For example, 
by building a sustainable business model, enterprises can achieve the integration of 
economic and sustainable development; companies also integrate sustainability with 
supply chain management to build a sustainable supply chain, strengthen internal 
corporate governance and effective cooperation with stakeholders; in addition, they 
focus on corporate social responsibility by managing social impact aspects such as 
human rights and work environment.

Sustainable marketing systems for TA are mainly concerned with influencing con-
sumer behavior during the purchase, use, and disposal of goods and raising consumer 
awareness of sustainability. Presently, a number of scholars focus on the barriers and 
stimuli to sustainable consumption, consumers’ perceived value, attitudes, inten-
tions and behaviors toward sustainable products. In addition, some scholars focus 
on an approach to designing, purchasing, and manufacturing apparel-ethical fashion, 
exploring attitudes, interests, environmental sustainability, and fair trade compliance 
in sourcing and production methods for ethical fashion products.

Based on the analysis of the knowledge base, knowledge domain, and knowledge 
structure, the research status quo for the SDTAI can be understood via the knowledge 
roadmap presented in Fig. 4. As research on the SDTAI is an expanding and multidis-
ciplinary domain, the knowledge roadmap could change in the future. Nevertheless, 
this study presents a mapping methodology and knowledge roadmap that can serve as 
a guide for future changes.

The results from the scientometric analysis can be helpful in providing a compre-
hensive knowledge framework in the SDTAI domain, thus preventing experts from 
ignoring broader related topics. Additionally, the SDTAI can be continuously per-
formed to obtain updated knowledge.
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Conclusions
Raw material acquisition, processing and manufacturing, distribution and transpor-
tation, and consumer use and disposal have generated significant environmental and 
social impacts. Therefore, many practitioners and scholars have focused on sustain-
ability problems in the TAI. However, efforts to fully review these studies are rare. The 
objective of this study was to provide a comprehensive and quantitative review in the 
field of SDTAI using the scientometrics approach. Based on the bibliometric review, we 
propose a knowledge roadmap for SDTAI, which can review its current research and 
practice and provide valuable references for academia and industry. Additionally, as the 
research theories and practices in the field of SDTAI continue to develop and improve, 
relevant research data should be updated regularly, and the knowledge roadmap of TAI 
can be further improved in future research.

Specifically, the results of this study showed the following. (1) A total of 60 main 
keywords for the sustainable development knowledge base in the TAI were identified 
(Table 1). (2) Four research hotspots (sustainable supply chain management, sustainable 
consumer behavior, sustainable design, and sustainable business model) were identi-
fied in the SDTAI domain. (3) The SDTAI knowledge domain was identified, including 
business performance, ethics, supply chain management, manufacturing firms, and con-
sumer behavior. (4) the knowledge structure consisted of nine subjects (corporate social 
responsibility, business performance, LCA, textile products and raw materials, sustain-
able design, ethics, supply chain management, manufacturing firms, and consumer 
behavior), The nine subjects are further divided into five major systems (design, manu-
facturing, assessment, management, and marketing).

Based on a review of SDTAI over the past thirty-two years, some possible directions 
for further investigation are identified. First, existing research has focused on how to 
guide sustainable consumption behavior of TA consumers, however, there is a lack of 
focus on whether consumers have the ability to implement sustainable consumption of 
TA, but the strength of sustainable consumption ability is closely related to achieving 
sustainable consumption behavior. Therefore, there is a need for future research related 
to the sustainable consumption ability of TA. Second, although research on influencing 
factors, methods and strategies, and tools for sustainable design of TA has been car-
ried out, research methods in this area are mostly based on interviews or case studies, 
and there is a lack of quantitative and empirical research. In addition, there is a lack of 
quantitative sustainable design tools. Therefore, to promote sustainable design methods 
to be widely used in practice, the above related aspects should be explored in the future. 
Thirdly, existing studies have used single or multiple indicators to account for and assess 
the environmental impacts of TA products based on life cycle theory, and have obtained 
a large amount of quantitative data on environmental impacts. However, at present, 
the environmental information of TA supply chains or products is not transparent and 
traceable, and the quality and reliability of the data are questioned by consumers and 
society, which poses a challenge to the implementation of sustainable development. 
With the development of science and technology, modern information technologies 
such as blockchain, Internet of Things, big data analysis and visualization can be used in 
the future to achieve transparency, authenticity and traceability of environmental infor-
mation in the TAI.



Page 16 of 20Wu et al. Fashion and Textiles            (2022) 9:35 

Author contributions
ZW: Data curation, Writing-original draft, Writing-review & editing, Visualization. XD, XW, LZ and LW: Conceptualization, 
Writing-review & editing, Supervision. All authors read and approved the final manuscript.

Authors’ information
ZW is currently a PhD student at the College of Fashion and Design, Donghua University, Shanghai. His research mainly 
focuses on Sustainable development in the textile and apparel industry.
LZ is currently an associate Professor at the College of Fashion and Design, Donghua University, Shanghai. Her research 
interests focus on functional knitted fabric and product design and development as well as Sustainable development in 
the textile and apparel industry.
XD is currently Professor at the College of Fashion and Design, Donghua University, Shanghai. Her main research interests 
include Sustainable development in the textile and apparel industry as well as Theory & technology in fabric care.
XW is currently a Professor at the College of Fashion and Design, Donghua University, Shanghai and the Director of the 
Research Division of Shanghai Customs District. His main research interests include Sustainable development in the 
textile and apparel industry as well as Theory & technology in testing of textiles and apparel.
LW is currently an associate Professor at the School of Fashion Design & Engineering, Zhejiang Sci-Tech University, Hang-
zhou. His main research interests include working on green and sustainable development of textile and apparel and 
textile and apparel testing technology and standardization system.

Funding
The funding supports to this research are provided by National Key R&D Program of China through project 
2019YFB1706300, Shanghai Science and Technology Committee through project 21640770300 and 19DZ2200200 as 
well as The Fundamental Research Funds for the Central Universities (Grant NO. 2232022G-08).

 Availability of data and materials
Not applicable.

Declarations

Competing interests
The authors declare that they have no known competing financial interests or personal relationships that could have 
appeared to influence the work reported in this paper.

Received: 27 October 2021   Accepted: 22 June 2022

References
Aakko, M., & Koskennurmi-Sivonen, R. (2013). Designing sustainable fashion: Possibilities and challenges. Research Journal 

of Textile and Apparel, 17(1), 13–22. https://​doi.​org/​10.​1108/​RJTA-​17-​01-​2013-​B002
Alkaya, E., & Demirer, G. N. (2014). Sustainable textile production: A case study from a woven fabric manufacturing mill in 

Turkey. Journal of Cleaner Production, 65, 595–603. https://​doi.​org/​10.​1016/j.​jclep​ro.​2013.​07.​008
Almeida, L. (2015). Ecolabels and organic certification for textile products. Springer. https://​doi.​org/​10.​1007/​

978-​981-​287-​164-0_7
Armstrong, C. M., Niinimäki, K., Kujala, S., Karell, E., & Lang, C. (2015). Sustainable product-service systems for clothing: 

Exploring consumer perceptions of consumption alternatives in Finland. Journal of Cleaner Production, 97, 30–39. 
https://​doi.​org/​10.​1016/j.​jclep​ro.​2014.​01.​046

Armstrong, C. M., Niinimäki, K., Lang, C., & Kujala, S. (2016). A use-oriented clothing economy? Preliminary affirmation for 
sustainable clothing consumption alternatives. Sustainable Development, 24(1), 18–31. https://​doi.​org/​10.​1002/​sd.​
1602

Astudillo, M. F., Thalwitz, G., & Vollrath, F. (2014). Life cycle assessment of Indian silk. Journal of Cleaner Production, 81, 
158–167. https://​doi.​org/​10.​1016/j.​jclep​ro.​2014.​06.​007

Barnes, C., & Joergens, C. (2006). Ethical fashion: Myth or future trend? Journal of Fashion Marketing and Management: An 
International Journal, 10(3), 360–371. https://​doi.​org/​10.​1108/​13612​02061​06793​21

Becker-Leifhold, C., & Iran, S. (2018). Collaborative fashion consumption-Drivers, barriers and future pathways. Jour-
nal of Fashion Marketing and Management: An International Journal, 22(2), 189–208. https://​doi.​org/​10.​1108/​
JFMM-​10-​2017-​0109

Black, S., Delamore, P., Geesin, F., & Harkin, S. (2012). Considerate design for personalised fashion: Towards sustainable fashion 
design and consumption. Thames & Hudson.

Bly, S., Gwozdz, W., & Reisch, L. A. (2015). Exit from the high street: An exploratory study of sustainable fashion consump-
tion pioneers. International Journal of Consumer Studies, 39(2), 125–135. https://​doi.​org/​10.​1111/​ijcs.​12159

Bocken, N. M. P., Short, S. W., Rana, P., & Evans, S. (2014). A literature and practice review to develop sustainable business 
model archetypes. Journal of Cleaner Production, 65, 42–56. https://​doi.​org/​10.​1016/j.​jclep​ro.​2013.​11.​039

Boons, F., & Lüdeke-Freund, F. (2013). Business models for sustainable innovation: State-of-the-art and steps towards a 
research agenda. Journal of Cleaner Production, 45, 9–19. https://​doi.​org/​10.​1016/j.​jclep​ro.​2012.​07.​007

Bukhari, M. A., Carrasco-Gallego, R., & Ponce-Cueto, E. (2018). Developing a national programme for textiles and clothing 
recovery. Waste Management and Research: THe Journal of the International Solid Wastes and Public Cleansing Asso-
ciation, ISWA, 36(4), 321–331. https://​doi.​org/​10.​1177/​07342​42X18​759190

https://doi.org/10.1108/RJTA-17-01-2013-B002
https://doi.org/10.1016/j.jclepro.2013.07.008
https://doi.org/10.1007/978-981-287-164-0_7
https://doi.org/10.1007/978-981-287-164-0_7
https://doi.org/10.1016/j.jclepro.2014.01.046
https://doi.org/10.1002/sd.1602
https://doi.org/10.1002/sd.1602
https://doi.org/10.1016/j.jclepro.2014.06.007
https://doi.org/10.1108/13612020610679321
https://doi.org/10.1108/JFMM-10-2017-0109
https://doi.org/10.1108/JFMM-10-2017-0109
https://doi.org/10.1111/ijcs.12159
https://doi.org/10.1016/j.jclepro.2013.11.039
https://doi.org/10.1016/j.jclepro.2012.07.007
https://doi.org/10.1177/0734242X18759190


Page 17 of 20Wu et al. Fashion and Textiles            (2022) 9:35 	

Butler, S. M., & Francis, S. (1997). The effects of environmental attitudes on apparel purchasing behavior. Clothing and 
Textiles Research Journal, 15(2), 76–85. https://​doi.​org/​10.​1177/​08873​02X97​01500​202

Caniato, F., Caridi, M., Crippa, L., & Moretto, A. (2012). Environmental sustainability in fashion supply chains: An exploratory 
case based research. International Journal of Production Economics, 135(2), 659–670. https://​doi.​org/​10.​1016/j.​ijpe.​
2011.​06.​001

Carey, L., & Cervellon, M. C. (2014). Ethical fashion dimensions: Pictorial and auditory depictions through three 
cultural perspectives. Journal of Fashion Marketing and Management, 18(4), 483–506. https://​doi.​org/​10.​1108/​
JFMM-​11-​2012-​0067

Chen, C., Chen, Y., Horowitz, M., Hou, H., Liu, Z., & Pellegrino, D. (2009). Towards an explanatory and computational theory 
of scientific discovery. Journal of Informetrics, 3(3), 191–209. https://​doi.​org/​10.​1016/j.​joi.​2009.​03.​004

Chen, C., Ibekwe-SanJuan, F., & Hou, J. (2010). The structure and dynamics of cocitation clusters: A multiple-perspective 
cocitation analysis. Journal of the American Society for Information Science and Technology, 61(7), 1386–1409. https://​
doi.​org/​10.​1002/​asi.​21309

Chico, D., Aldaya, M. M., & Garrido, A. (2013). A water footprint assessment of a pair of jeans: The influence of agricultural 
policies on the sustainability of consumer products. Journal of Cleaner Production, 57, 238–248. https://​doi.​org/​10.​
1016/j.​jclep​ro.​2013.​06.​001

Choi, T., Shen, B., Wang, Y., Lo, C., & Shum, M. (2012). The impact of ethical fashion on consumer purchase behavior. Jour-
nal of Fashion Marketing and Management, 16(2), 234–245. https://​doi.​org/​10.​1108/​13612​02121​12228​42

Cobo, M. J., López-Herrera, A. G., Herrera-Viedma, E., & Herrera, F. (2011). Science mapping software tools: Review, analysis, 
and cooperative study among tools. Journal of the American Society for Information Science and Technology, 62(7), 
1382–1402. https://​doi.​org/​10.​1002/​asi.​21525

Connor-Crabb, A., Miller, K., & Chapman, J. (2016). Design strategies for the eternal reoccurrence of the new. Fashion 
Practice, 8(1), 22–43. https://​doi.​org/​10.​1080/​17569​370.​2016.​11478​06

Dasgupta, J., Sikder, J., Chakraborty, S., Curcio, S., & Drioli, E. (2015). Remediation of textile effluents by membrane based 
treatment techniques: A state of the art review. Journal of Environmental Management, 147, 55–72. https://​doi.​org/​
10.​1016/j.​jenvm​an.​2014.​08.​008

de Brito, M. P., Carbone, V., & Blanquart, C. M. (2008). Towards a sustainable fashion retail supply chain in Europe: Organisa-
tion and performance. International Journal of Production Economics, 114(2), 534–553. https://​doi.​org/​10.​1016/j.​
ijpe.​2007.​06.​012

De Saxce, M., Pesnel, S., & Perwuelz, A. (2012). LCA of bed sheets—some relevant parameters for lifetime assessment. 
Journal of Cleaner Production, 37, 221–228. https://​doi.​org/​10.​1016/j.​jclep​ro.​2012.​07.​012

Desore, A., & Narula, S. A. (2018). An overview on corporate response towards sustainability issues in textile industry. 
Environment Development and Sustainability, 20(4), 1439–1459. https://​doi.​org/​10.​1007/​s10668-​017-​9949-1

Diabat, A., Kannan, D., & Mathiyazhagan, K. (2014). Analysis of enablers for implementation of sustainable supply chain 
management—a textile case. Journal of Cleaner Production, 83, 391–403. https://​doi.​org/​10.​1016/j.​jclep​ro.​2014.​06.​
081

Dickson, M. A. (2000). Personal values, beliefs, knowledge, and attitudes relating to intentions to purchase apparel from 
socially responsible businesses. Clothing and Textiles Research Journal, 18(1), 19–30. https://​doi.​org/​10.​1177/​08873​
02X00​01800​103

dos Santos, A. B., Cervantes, F. J., & van Lier, J. B. (2007). Review paper on current technologies for decolourisation of 
textile wastewaters: Perspectives for anaerobic biotechnology. Bioresource Technology, 98(12), 2369–2385. https://​
doi.​org/​10.​1016/j.​biort​ech.​2006.​11.​013 

Doty, K., Haar, S., & Kim, J. (2016). Black walnut, osage orange and eastern redcedar sawmill waste as natural dyes: Effect of 
aluminum mordant on color parameters. Fashion and Textiles, 3(1), 22. https://​doi.​org/​10.​1186/​s40691-​016-​0074-9

Esteve-Turrillas, F. A., & de la Guardia, M. (2017). Environmental impact of recover cotton in textile industry. Resources 
Conservation and Recycling, 116, 107–115. https://​doi.​org/​10.​1016/j.​resco​nrec.​2016.​09.​034

Faisal, M. N. (2010). Sustainable supply chains: A study of interaction among the enablers. Business Process Management 
Journal, 16(3), 508–529. https://​doi.​org/​10.​1108/​14637​15101​10494​76

Fletcher, K. (2008). Sustainable fashion and textiles: Design journeys. Earthscan Publications. https://​doi.​org/​10.​4324/​97818​
49772​778

Fletcher, K. (2014). Sustainable fashion and textiles: Design journeys (2nd ed.). Earthscan, Routledge, Taylor & Francis Group, 
London.

Freudenreich, B., & Schaltegger, S. (2020). Developing sufficiency-oriented offerings for clothing users: Business 
approaches to support consumption reduction. Journal of Cleaner Production, 247, 1–20. https://​doi.​org/​10.​1016/j.​
jclep​ro.​2019.​119589

Gam, H. J., Cao, H., Farr, C., & Heine, L. (2009). C2CAD: A sustainable apparel design and production model. International 
Journal of Clothing Science and Technology, 21(4), 166–179. https://​doi.​org/​10.​1108/​09556​22091​09599​54

Hammersley, M. (2001). On “systematic” reviews of research literatures: A “narrative” response to evans & benefield. British 
Educational Research Journal, 27(5), 543–554. https://​doi.​org/​10.​1080/​01411​92012​00957​26

Han, S. L., Chan, P. Y., Venkatraman, P., Apeagyei, P., Cassidy, T., & Tyler, D. J. (2017). Standard vs upcycled fashion design and 
production. Fashion Practice, 9(1), 69–94. https://​doi.​org/​10.​1080/​17569​370.​2016.​12271​46

Harris, F., Roby, H., & Dibb, S. (2016). Sustainable clothing: Challenges, barriers and interventions for encouraging more 
sustainable consumer behaviour. International Journal of Consumer Studies, 40(3), 309–318. https://​doi.​org/​10.​
1111/​ijcs.​12257

Haug, A., & Busch, J. (2016). Towards an ethical fashion framework. Fashion Theory, 20(3), 317–339. https://​doi.​org/​10.​
1080/​13627​04X.​2015.​10822​95

He, Q., Wang, G., Luo, L., Shi, Q., Xie, J., & Meng, X. (2017). Mapping the managerial areas of Building Information Modeling 
(BIM) using scientometric analysis. International Journal of Project Management, 35(4), 670–685. https://​doi.​org/​10.​
1016/j.​ijpro​man.​2016.​08.​001

https://doi.org/10.1177/0887302X9701500202
https://doi.org/10.1016/j.ijpe.2011.06.001
https://doi.org/10.1016/j.ijpe.2011.06.001
https://doi.org/10.1108/JFMM-11-2012-0067
https://doi.org/10.1108/JFMM-11-2012-0067
https://doi.org/10.1016/j.joi.2009.03.004
https://doi.org/10.1002/asi.21309
https://doi.org/10.1002/asi.21309
https://doi.org/10.1016/j.jclepro.2013.06.001
https://doi.org/10.1016/j.jclepro.2013.06.001
https://doi.org/10.1108/13612021211222842
https://doi.org/10.1002/asi.21525
https://doi.org/10.1080/17569370.2016.1147806
https://doi.org/10.1016/j.jenvman.2014.08.008
https://doi.org/10.1016/j.jenvman.2014.08.008
https://doi.org/10.1016/j.ijpe.2007.06.012
https://doi.org/10.1016/j.ijpe.2007.06.012
https://doi.org/10.1016/j.jclepro.2012.07.012
https://doi.org/10.1007/s10668-017-9949-1
https://doi.org/10.1016/j.jclepro.2014.06.081
https://doi.org/10.1016/j.jclepro.2014.06.081
https://doi.org/10.1177/0887302X0001800103
https://doi.org/10.1177/0887302X0001800103
https://doi.org/10.1016/j.biortech.2006.11.013
https://doi.org/10.1016/j.biortech.2006.11.013
https://doi.org/10.1186/s40691-016-0074-9
https://doi.org/10.1016/j.resconrec.2016.09.034
https://doi.org/10.1108/14637151011049476
https://doi.org/10.4324/9781849772778
https://doi.org/10.4324/9781849772778
https://doi.org/10.1016/j.jclepro.2019.119589
https://doi.org/10.1016/j.jclepro.2019.119589
https://doi.org/10.1108/09556220910959954
https://doi.org/10.1080/01411920120095726
https://doi.org/10.1080/17569370.2016.1227146
https://doi.org/10.1111/ijcs.12257
https://doi.org/10.1111/ijcs.12257
https://doi.org/10.1080/1362704X.2015.1082295
https://doi.org/10.1080/1362704X.2015.1082295
https://doi.org/10.1016/j.ijproman.2016.08.001
https://doi.org/10.1016/j.ijproman.2016.08.001


Page 18 of 20Wu et al. Fashion and Textiles            (2022) 9:35 

Hirscher, A.-L., Niinimäki, K., & Joyner Armstrong, C. M. J. (2018). Social manufacturing in the fashion sector: New value 
creation through alternative design strategies? Journal of Cleaner Production, 172, 4544–4554. https://​doi.​org/​10.​
1016/j.​jclep​ro.​2017.​11.​020

Hoffmann, B. S., de Simone Morais, J. D. S., & Teodoro, P. F. (2020). Life cycle assessment of innovative circular business 
models for modern cloth diapers. Journal of Cleaner Production, 249, 119364. https://​doi.​org/​10.​1016/j.​jclep​ro.​2019.​
119364.

Hong, H., & Kang, J. H. (2019). The impact of moral philosophy and moral intensity on purchase behavior toward sustain-
able textile and apparel products. Fashion and Textiles, 6(1), 2–22. https://​doi.​org/​10.​1186/​s40691-​019-​0170-8

Hood, W. W., & Wilson, C. S. (2001). The literature of bibliometrics, scientometrics, and informetrics. Scientometrics, 52(2), 
291–314. https://​doi.​org/​10.​1023/a:​10179​19924​342

Iran, S., & Schrader, U. (2017). Collaborative fashion consumption and its environmental effects. Journal of Fashion Market-
ing and Management: An International Journal, 21(4), 468–482. https://​doi.​org/​10.​1108/​JFMM-​09-​2016-​0086

Islam, M. M., Perry, P., & Gill, S. (2021). Mapping environmentally sustainable practices in textiles, apparel and fashion 
industries: A systematic literature review. Journal of Fashion Marketing and Management: An International Journal, 
25(2), 331–353. https://​doi.​org/​10.​1108/​jfmm-​07-​2020-​0130

Jeswani, H. K., Wehrmeyer, W., & Mulugetta, Y. (2008). How warm is the corporate response to climate change? Evidence 
from Pakistan and the UK. Business Strategy and the Environment, 17(1), 46–60. https://​doi.​org/​10.​1002/​bse.​569

Jia, F., Yin, S. Y., Chen, L. J., & Chen, X. W. (2020). The circular economy in the textile and apparel industry: A systematic 
literature review. Journal of Cleaner Production, 259, 120728. https://​doi.​org/​10.​1016/j.​jclep​ro.​2020.​120728.

Joy, A., Sherry, J. F., Venkatesh, A., Wang, J., & Chan, R. (2012). Fast fashion, sustainability, and the ethical appeal of luxury 
brands. Fashion Theory, 16(3), 273–295. https://​doi.​org/​10.​2752/​17517​4112X​13340​74970​7123

Kalliala, E. M., & Nousiainen, P. (1999). Environmental profile of cotton and polyester-cotton fabrics. Autex Research Journal, 
1(1), 8–20.

Kazan, H., Akgul, D., & Kerc, A. (2020). Life cycle assessment of cotton woven shirts and alternative manufacturing tech-
niques. Clean Technologies and Environmental Policy, 22(4), 849–864. https://​doi.​org/​10.​1007/​s10098-​020-​01826-x

Khandegar, V., & Saroha, A. K. (2013). Electrocoagulation for the treatment of textile industry effluent—a review. Journal of 
Environmental Management, 128, 949–963. https://​doi.​org/​10.​1016/j.​jenvm​an.​2013.​06.​043

Köksal, D., Strähle, J., Müller, M., & Freise, M. (2017). Social sustainable supply chain management in the textile and apparel 
industry-A literature review. Sustainability, 9(1), 2–32. https://​doi.​org/​10.​3390/​su901​0100 article 100.

Kozlowski, A., Bardecki, M., & Searcy, C. (2019). Tools for sustainable fashion design: An analysis of their fitness for purpose. 
Sustainability, 11(13), 2–19. https://​doi.​org/​10.​3390/​su111​33581 article 3581.

Kozlowski, A., Searcy, C., & Bardecki, M. (2018). The reDesign canvas: Fashion design as a tool for sustainability. Journal of 
Cleaner Production, 183, 194–207. https://​doi.​org/​10.​1016/j.​jclep​ro.​2018.​02.​014

Li, X., Wu, P., Shen, G. Q., Wang, X., & Teng, Y. (2017). Mapping the knowledge domains of Building Information Modeling 
(BIM): A bibliometric approach. Automation in Construction, 84, 195–206. https://​doi.​org/​10.​1016/j.​autcon.​2017.​09.​
011

Li, Y., Zhao, X., Shi, D., & Li, X. (2014). Governance of sustainable supply chains in the fast fashion industry. European Man-
agement Journal, 32(5), 823–836. https://​doi.​org/​10.​1016/j.​emj.​2014.​03.​001

Liu, S. Y., Zhu, Z. Y., Qiu, X. X., Wang, X. P., & Wang, L. L. (2021). sichou chanpin shengming zhouqi huanjing biaoxian yanjiu 
jinzhan. [Research progress in the environmental performance assessment of silk product life cycle]. Sichou, 58(11), 
5–9. https://​doi.​org/​10.​3969/j.​issn.​1001-​7003.​2021.​11.​002 (in Chinese).

Liu, Y., Zhu, L., Zhang, C., Ren, F., Huang, H., & Liu, Z. (2020). Life cycle assessment of melange yarns from the manu-
facturer perspective. International Journal of Life Cycle Assessment, 25(3), 588–599. https://​doi.​org/​10.​1007/​
s11367-​019-​01705-8

Luo, Y., Song, K., Ding, X., & Wu, X. (2021). Environmental sustainability of textiles and apparel: A review of evaluation 
methods. Environmental Impact Assessment Review. https://​doi.​org/​10.​1016/j.​eiar.​2020.​106497

Luo, T., Tan, Y., Langston, C., & Xue, X. (2019). Mapping the knowledge roadmap of low carbon building: A scientometric 
analysis. Energy and Buildings, 194, 163–176. https://​doi.​org/​10.​1016/j.​enbui​ld.​2019.​03.​050

Ma, Y. J., Gam, H. J., & Banning, J. (2017). Perceived ease of use and usefulness of sustainability labels on apparel prod-
ucts: Application of the technology acceptance model. Fashion and Textiles, 4(1), 3. https://​doi.​org/​10.​1186/​
s40691-​017-​0093-1

Macchion, L., Da Giau, A., Caniato, F., Caridi, M., Danese, P., Rinaldi, R., & Vinelli, A. (2018). Strategic approaches to sustain-
ability in fashion supply chain management. Production Planning and Control, 29(1), 9–28. https://​doi.​org/​10.​1080/​
09537​287.​2017.​13744​85

Maloney, J., Lee, M. Y., Jackson, V., & Miller-Spillman, K. A. (2014). Consumer willingness to purchase organic products: 
Application of the theory of planned behavior. Journal of Global Fashion Marketing, 5(4), 308–321. https://​doi.​org/​
10.​1080/​20932​685.​2014.​925327

Manda, B. M. K., Worrell, E., & Patel, M. K. (2015). Prospective life cycle assessment of an antibacterial T-shirt and support-
ing business decisions to create value. Resources, Conservation and Recycling, 103, 47–57. https://​doi.​org/​10.​1016/j.​
resco​nrec.​2015.​07.​010

Manninen, K., Koskela, S., Antikainen, R., Bocken, N., Dahlbo, H., & Aminoff, A. (2018). Do circular economy business mod-
els capture intended environmental value propositions? Journal of Cleaner Production, 171, 413–422. https://​doi.​
org/​10.​1016/j.​jclep​ro.​2017.​10.​003

Markoulli, M. P., Lee, C. I. S. G., Byington, E., & Felps, W. A. (2017). Mapping human resource management: Reviewing the 
field and charting future directions. Human Resource Management Review, 27(3), 367–396. https://​doi.​org/​10.​
1016/j.​hrmr.​2016.​10.​001

Marshall, D., McCarthy, L., Heavey, C., & McGrath, P. (2015). Environmental and social supply chain management sustain-
ability practices: Construct development and measurement. Production Planning and Control, 26(8), 673–690. 
https://​doi.​org/​10.​1080/​09537​287.​2014.​963726

Michel, G. M., & Lee, Y. A. (2017). Cloth(ing) for the dead: Case study of three designers’ green burial practices. Fashion and 
Textiles, 4(1), 2–18. https://​doi.​org/​10.​1186/​s40691-​017-​0088-y

https://doi.org/10.1016/j.jclepro.2017.11.020
https://doi.org/10.1016/j.jclepro.2017.11.020
https://doi.org/10.1016/j.jclepro.2019.119364
https://doi.org/10.1016/j.jclepro.2019.119364
https://doi.org/10.1186/s40691-019-0170-8
https://doi.org/10.1023/a:1017919924342
https://doi.org/10.1108/JFMM-09-2016-0086
https://doi.org/10.1108/jfmm-07-2020-0130
https://doi.org/10.1002/bse.569
https://doi.org/10.1016/j.jclepro.2020.120728
https://doi.org/10.2752/175174112X13340749707123
https://doi.org/10.1007/s10098-020-01826-x
https://doi.org/10.1016/j.jenvman.2013.06.043
https://doi.org/10.3390/su9010100
https://doi.org/10.3390/su11133581
https://doi.org/10.1016/j.jclepro.2018.02.014
https://doi.org/10.1016/j.autcon.2017.09.011
https://doi.org/10.1016/j.autcon.2017.09.011
https://doi.org/10.1016/j.emj.2014.03.001
https://doi.org/10.3969/j.issn.1001-7003.2021.11.002
https://doi.org/10.1007/s11367-019-01705-8
https://doi.org/10.1007/s11367-019-01705-8
https://doi.org/10.1016/j.eiar.2020.106497
https://doi.org/10.1016/j.enbuild.2019.03.050
https://doi.org/10.1186/s40691-017-0093-1
https://doi.org/10.1186/s40691-017-0093-1
https://doi.org/10.1080/09537287.2017.1374485
https://doi.org/10.1080/09537287.2017.1374485
https://doi.org/10.1080/20932685.2014.925327
https://doi.org/10.1080/20932685.2014.925327
https://doi.org/10.1016/j.resconrec.2015.07.010
https://doi.org/10.1016/j.resconrec.2015.07.010
https://doi.org/10.1016/j.jclepro.2017.10.003
https://doi.org/10.1016/j.jclepro.2017.10.003
https://doi.org/10.1016/j.hrmr.2016.10.001
https://doi.org/10.1016/j.hrmr.2016.10.001
https://doi.org/10.1080/09537287.2014.963726
https://doi.org/10.1186/s40691-017-0088-y


Page 19 of 20Wu et al. Fashion and Textiles            (2022) 9:35 	

Morana, R., & Seuring, S. (2011). A three level framework for closed-loop supply chain management-linking society, chain 
and actor level. Sustainability, 3(4), 678–691. https://​doi.​org/​10.​3390/​su304​0678

Mukendi, A., Davies, I., Glozer, S., & McDonagh, P. (2020). Sustainable fashion: Current and future research directions. 
European Journal of Marketing, 54(11), 2873–2909. https://​doi.​org/​10.​1108/​ejm-​02-​2019-​0132

Muthu, S. S., Li, Y., Hu, J. Y., & Mok, P. Y. (2012). Quantification of environmental impact and ecological sustainability for 
textile fibres. Ecological Indicators, 13(1), 66–74. https://​doi.​org/​10.​1016/j.​ecoli​nd.​2011.​05.​008

Muthukumarana, T. T., Karunathilake, H. P., Punchihewa, H. K. G., Manthilake, M. M. I. D., & Hewage, K. N. (2018). Life cycle 
environmental impacts of the apparel industry in Sri Lanka: Analysis of the energy sources. Journal of Cleaner 
Production, 172, 1346–1357. https://​doi.​org/​10.​1016/j.​jclep​ro.​2017.​10.​261

Na, Y., & Na, D. K. (2015). Investigating the sustainability of the Korean textile and fashion industry. International Journal of 
Clothing Science and Technology, 27(1), 23–33. https://​doi.​org/​10.​1108/​ijcst-​08-​2013-​0085

Nam, C., Dong, H. J., & Lee, Y. A. (2017). Factors influencing consumers’ purchase intention of green sportswear. Fashion 
and Textiles, 4, 2. https://​doi.​org/​10.​1186/​s40691-​017-​0091-3.

Narayanaswamy, V., & Scott, J. A. (2001). Lessons from cleaner production experiences in Indian hosiery clusters. Journal of 
Cleaner Production, 9(4), 325–340. https://​doi.​org/​10.​1016/​S0959-​6526(00)​00073-1

Nayak, R., Akbari, M., & Maleki Far, S. M. (2019). Recent sustainable trends in Vietnam’s fashion supply chain. Journal of 
Cleaner Production, 225, 291–303. https://​doi.​org/​10.​1016/j.​jclep​ro.​2019.​03.​239

NSB. (2021). China Statistical Yearbook. National Bureau of Statistics of The People’s Republic of China. Beijing: China 
Statistics Press.

Nieminen, E., Linke, M., Tobler, M., & Vander Beke, B. V. (2007). EU COST Action 628: Life cycle assessment (LCA) of textile 
products, eco-efficiency and definition of best available technology (BAT) of textile processing. Journal of Cleaner 
Production, 15(13–14), 1259–1270. https://​doi.​org/​10.​1016/j.​jclep​ro.​2006.​07.​011

Niinimäki, K. (2010). Eco-clothing, consumer identity and ideology. Sustainable Development, 18(3), 150–162. https://​doi.​
org/​10.​1002/​sd.​455

Niinimäki, K., & Hassi, L. (2011). Emerging design strategies in sustainable production and consumption of textiles and 
clothing. Journal of Cleaner Production, 19(16), 1876–1883. https://​doi.​org/​10.​1016/j.​jclep​ro.​2011.​04.​020

Nosratabadi, S., Mosavi, A., Shamshirband, S., Kazimieras Zavadskas, E. K., Rakotonirainy, A., & Chau, K. W. (2019). Sustain-
able business models: A review. Sustainability, 11(6), 1663. https://​doi.​org/​10.​3390/​su110​61663.

Ozturk, E., Karaboyacı, M., Yetis, U., Yigit, N. O., & Kitis, M. (2015). Evaluation of integrated pollution prevention control in a 
textile fiber production and dyeing mill. Journal of Cleaner Production, 88, 116–124. https://​doi.​org/​10.​1016/j.​jclep​
ro.​2014.​04.​064

Pal, R. (2017). Sustainable design and business models in textile and fashion industry. Textile Science and Clothing Technol-
ogy. https://​doi.​org/​10.​1007/​978-​981-​10-​2639-3_6

Pal, R., & Gander, J. (2018). Modelling environmental value: An examination of sustainable business models within the 
fashion industry. Journal of Cleaner Production, 184, 251–263. https://​doi.​org/​10.​1016/j.​jclep​ro.​2018.​02.​001

Park, H., & Kim, Y.-K. (2016). An empirical test of the triple bottom line of customer-centric sustainability: The case of fast 
fashion. Fashion and Textiles, 3(1), 2–18. https://​doi.​org/​10.​1186/​s40691-​016-​0077-6

Phau, I., Teah, M., & Chuah, J. (2015). Consumer attitudes towards luxury fashion apparel made in sweatshops. Journal of 
Fashion Marketing and Management, 19(2), 169–187. https://​doi.​org/​10.​1108/​JFMM-​01-​2014-​0008

Pollack, J., & Adler, D. (2015). Emergent trends and passing fads in project management research: A scientometric analysis 
of changes in the field. International Journal of Project Management, 33(1), 236–248. https://​doi.​org/​10.​1016/j.​ijpro​
man.​2014.​04.​011

Ponder, C. S. (2009). Life cycle inventory analysis of medical textiles and their role in prevention of nosocomial infections. 
University of the North.

Pouris, A., & Pouris, A. (2011). Scientometrics of a pandemic: HIV/AIDS research in South Africa and the World. Scientomet-
rics, 86(2), 541–552. https://​doi.​org/​10.​1007/​s11192-​010-​0277-6

Qian, W. R., Xu, P. H., & Wang, L. L. (2021). Juzhi xianwei huishou zailiyong ji huanjing yingxiang pingjia jinzhan zongshu. 
[Review on polyester fiber recycling and progress of its environmental impact assessment]. Xiandai Fangzhi Jishu, 
29(1), 22–26. https://​doi.​org/​10.​19398/j.​att.​20200​3017

Rausch, T. M., & Kopplin, C. S. (2021). Bridge the gap: Consumers’ purchase intention and behavior regarding sustainable 
clothing. Journal of Cleaner Production, 278, 123882. https://​doi.​org/​10.​1016/j.​jclep​ro.​2020.​123882

Roos, S., Holmquist, H., Jönsson, C., & Arvidsson, R. (2018). USEtox characterisation factors for textile chemicals based on a 
transparent data source selection strategy. International Journal of Life Cycle Assessment, 23(4), 890–903. https://​doi.​
org/​10.​1007/​s11367-​017-​1330-y

Saricam, C., & Okur, N. (2019). Analysing the consumer behavior regarding sustainable fashion using theory of planned 
behavior. In S. Muthu (Ed.), Consumer behaviour and sustainable fashion consumption (pp. 1–32). Textile Science 
and Clothing Technology. Singapore: Springer. https://​doi.​org/​10.​1007/​978-​981-​13-​1265-6_1.

Şen, A. (2008). The US fashion industry: A supply chain review. International Journal of Production Economics, 114(2), 
571–593. https://​doi.​org/​10.​1016/j.​ijpe.​2007.​05.​022

Seuring, S., & Müller, M. (2008). From a literature review to a conceptual framework for sustainable supply chain manage-
ment. Journal of Cleaner Production, 16(15), 1699–1710. https://​doi.​org/​10.​1016/j.​jclep​ro.​2008.​04.​020

Sezen, B., & Çankaya, S. Y. (2013). Effects of green manufacturing and eco-innovation on sustainability performance. 
Procedia Social and Behavioral Sciences, 99(6), 154–163. https://​doi.​org/​10.​1016/j.​sbspro.​2013.​10.​481

Shen, B. (2014). Sustainable fashion supply chain: Lessons from H&M. Sustainability, 6(9), 6236–6249. https://​doi.​org/​10.​
3390/​su609​6236

Si, H., Shi, J.-G., Wu, G., Chen, J., & Zhao, X. (2019). Mapping the bike sharing research published from 2010 to 2018: A 
scientometric review. Journal of Cleaner Production, 213, 415–427. https://​doi.​org/​10.​1016/j.​jclep​ro.​2018.​12.​157

Sim, J., & Prabhu, V. (2018). The life cycle assessment of energy and carbon emissions on wool and nylon carpets in the 
United States. Journal of Cleaner Production, 170, 1231–1243. https://​doi.​org/​10.​1016/j.​jclep​ro.​2017.​09.​203

Small, H. (1973). Co-citation in the scientific literature: A new measure of the relationship between two documents. Jour-
nal of the American Society for Information Science, 24(4), 265–269. https://​doi.​org/​10.​1002/​asi.​46302​40406

https://doi.org/10.3390/su3040678
https://doi.org/10.1108/ejm-02-2019-0132
https://doi.org/10.1016/j.ecolind.2011.05.008
https://doi.org/10.1016/j.jclepro.2017.10.261
https://doi.org/10.1108/ijcst-08-2013-0085
https://doi.org/10.1186/s40691-017-0091-3
https://doi.org/10.1016/S0959-6526(00)00073-1
https://doi.org/10.1016/j.jclepro.2019.03.239
https://doi.org/10.1016/j.jclepro.2006.07.011
https://doi.org/10.1002/sd.455
https://doi.org/10.1002/sd.455
https://doi.org/10.1016/j.jclepro.2011.04.020
https://doi.org/10.3390/su11061663
https://doi.org/10.1016/j.jclepro.2014.04.064
https://doi.org/10.1016/j.jclepro.2014.04.064
https://doi.org/10.1007/978-981-10-2639-3_6
https://doi.org/10.1016/j.jclepro.2018.02.001
https://doi.org/10.1186/s40691-016-0077-6
https://doi.org/10.1108/JFMM-01-2014-0008
https://doi.org/10.1016/j.ijproman.2014.04.011
https://doi.org/10.1016/j.ijproman.2014.04.011
https://doi.org/10.1007/s11192-010-0277-6
https://doi.org/10.19398/j.att.202003017
https://doi.org/10.1016/j.jclepro.2020.123882
https://doi.org/10.1007/s11367-017-1330-y
https://doi.org/10.1007/s11367-017-1330-y
https://doi.org/10.1007/978-981-13-1265-6_1
https://doi.org/10.1016/j.ijpe.2007.05.022
https://doi.org/10.1016/j.jclepro.2008.04.020
https://doi.org/10.1016/j.sbspro.2013.10.481
https://doi.org/10.3390/su6096236
https://doi.org/10.3390/su6096236
https://doi.org/10.1016/j.jclepro.2018.12.157
https://doi.org/10.1016/j.jclepro.2017.09.203
https://doi.org/10.1002/asi.4630240406


Page 20 of 20Wu et al. Fashion and Textiles            (2022) 9:35 

Sorescu, A., Frambach, R. T., Singh, J., Rangaswamy, A., & Bridges, C. (2011). Innovations in retail business models. Journal 
of Retailing, 87, 3–16. https://​doi.​org/​10.​1016/j.​jretai.​2011.​04.​005

Štefko, R., & Steffek, V. (2018). Key issues in slow fashion: Current challenges and future perspectives. Sustainability, 10(7), 
2–11. https://​doi.​org/​10.​3390/​su100​72270

Strähle, J., & Erhard, C. (2017). Collaborative consumption 2.0: An alternative to fast fashion consumption. Springer. https://​
doi.​org/​10.​1007/​978-​981-​10-​2440-5_8

Strähle, J., & Höhn, M. (2017). Cross-industry learnings: What fashion retail can learn from the used-car industry. Springer 
Series in Fashion Business. https://​doi.​org/​10.​1007/​978-​981-​10-​2440-5_9

Strähle, J., & Klatt, L. M. (2017). The second hand market for fashion products. In J Strähle (Ed.), Green fashion retail (pp. 
119–134). Springer Series in Fashion Business. Singapore: Springer. https://​doi.​org/​10.​1007/​978-​981-​10-​2440-5_7.

Teece, D. J. (2010). Business models, business strategy and innovation. Long Range Planning, 43(2–3), 172–194. https://​doi.​
org/​10.​1016/j.​lrp.​2009.​07.​003

Tey, Y. S., Brindal, M., & Dibba, H. (2018). Factors influencing willingness to pay for sustainable apparel: A literature review. 
Journal of Global Fashion Marketing, 9(2), 129–147. https://​doi.​org/​10.​1080/​20932​685.​2018.​14324​07

Thorisdottir, T. S., & Johannsdottir, L. (2020). Corporate social responsibility influencing sustainability within the fashion 
industry: A systematic review. Sustainability, 12(21), 2–64. https://​doi.​org/​10.​3390/​su122​19167 article 9167.

Thorisdottir, T. S., & Johannsdottir, L. (2019). Sustainability within fashion business models: A systematic literature review. 
Sustainability, 11(8), 2–26. https://​doi.​org/​10.​3390/​su110​82233

Todeschini, B. V., Cortimiglia, M. N., Callegaro-de-Menezes, D., & Ghezzi, A. (2017). Innovative and sustainable business 
models in the fashion industry: Entrepreneurial drivers, opportunities, and challenges. Business Horizons, 60(6), 
759–770. https://​doi.​org/​10.​1016/j.​bushor.​2017.​07.​003

Turker, D., & Altuntas, C. (2014). Sustainable supply chain management in the fast fashion industry: An analysis of corpo-
rate reports. European Management Journal, 32(5), 837–849. https://​doi.​org/​10.​1016/j.​emj.​2014.​02.​001

van der Velden, N. M., Patel, M. K., & Vogtländer, J. G. (2014). LCA benchmarking study on textiles made of cotton, polyes-
ter, nylon, acryl, or elastane. International Journal of Life Cycle Assessment, 19(2), 331–356. https://​doi.​org/​10.​1007/​
s11367-​013-​0626-9

Weissbrod, I., & Bocken, N. M. P. (2017). Developing sustainable business experimentation capability—a case study. Jour-
nal of Cleaner Production, 142, 2663–2676. https://​doi.​org/​10.​1016/j.​jclep​ro.​2016.​11.​009.

Wenzel, H., & Knudsen, H. H. (2005). Water sayings and reuse in the textile industry. In A Omelchenko, A. A. Pivovarov, & W. 
J. Swindall (Eds.), Modern tools and methods of water treatment for improving living standards (pp. 169–189). NATO 
Science Series, vol. 48. Dordrecht: Singapore. https://​doi.​org/​10.​1007/1-​4020-​3116-5_​13.

Westerlund, M. (2013). Business models to change the world: How can enterpreneurs ride the sustainability wave? Tech-
nology Innovation Management Review, 3(7), 53–57.

Wiederhold, M., & Martinez, L. F. (2018). Ethical consumer behaviour in Germany: The attitude-behaviour gap in the green 
apparel industry. International Journal of Consumer Studies, 42(4), 419–429. https://​doi.​org/​10.​1111/​ijcs.​12435

Xu, C.-K., Cheng, H., Liao, Z., & Hu, H. (2019). An account of the textile waste policy in China (1991–2017). Journal of 
Cleaner Production, 234, 1459–1470. https://​doi.​org/​10.​1016/j.​jclep​ro.​2019.​06.​283

Yacout, D. M. M., Abd El-Kawi, M. A. A., & Hassouna, M. S. (2016). Cradle to gate environmental impact assessment of 
acrylic fiber manufacturing. International Journal of Life Cycle Assessment, 21(3), 326–336. https://​doi.​org/​10.​1007/​
s11367-​015-​1023-3

Yang, C.-L., Lin, S.-P., Chan, Y.-H., & Sheu, C. (2010). Mediated effect of environmental management on manufacturing 
competitiveness: An empirical study. International Journal of Production Economics, 123(1), 210–220. https://​doi.​
org/​10.​1016/j.​ijpe.​2009.​08.​017

Yang, Y. D., He, W. W., Chen, F. L., & Wang, L. L. (2020). Water footprint assessment of silk apparel in China. Journal of Cleaner 
Production, 260, 2–10. https://​doi.​org/​10.​1016/j.​jclep​ro.​2020.​121050

Yang, Y., & Meng, G. (2019). A bibliometric analysis of comparative research on the evolution of international and Chinese 
ecological footprint research hotspots and frontiers since 2000. Ecological Indicators, 102, 650–665. https://​doi.​org/​
10.​1016/j.​ecoli​nd.​2019.​03.​031

Yasin, S., Behary, N., Perwuelz, A., & Guan, J. (2018). Life cycle assessment of flame retardant cotton textiles with optimized 
end-of-life phase. Journal of Cleaner Production, 172, 1080–1088. https://​doi.​org/​10.​1016/j.​jclep​ro.​2017.​10.​198

Yasin, S., Behary, N., Rovero, G., & Kumar, V. (2016). Statistical analysis of use-phase energy consumption of textile prod-
ucts. International Journal of Life Cycle Assessment, 21(12), 1776–1788. https://​doi.​org/​10.​1007/​s11367-​016-​1129-2

Zabaniotou, A., & Andreou, K. (2010). Development of alternative energy sources for GHG emissions reduction in the tex-
tile industry by energy recovery from cotton ginning waste. Journal of Cleaner Production, 18(8), 784–790. https://​
doi.​org/​10.​1016/j.​jclep​ro.​2010.​01.​006

Zhai, Z., Shan, M., Darko, A., & Le, Y. (2020). Visualizing the knowledge domain of project governance: A scientometric 
review. Advances in Civil Engineering. https://​doi.​org/​10.​1155/​2020/​68130​43

Zhang, Y., Kang, H., Hou, H., Shao, S., Sun, X., Qin, C., & Zhang, S. (2018). Improved design for textile production process 
based on life cycle assessment. Clean Technologies and Environmental Policy, 20(6), 1355–1365. https://​doi.​org/​10.​
1007/​s10098-​018-​1572-9

Zhang, Y., Liu, X., Xiao, R., & Yuan, Z. (2015). Life cycle assessment of cotton T-shirts in China. International Journal of Life 
Cycle Assessment, 20(7), 994–1004. https://​doi.​org/​10.​1007/​s11367-​015-​0889-4

Zhao, X. (2017). A scientometric review of global BIM research: Analysis and visualization. Automation in Construction, 80, 
37–47. https://​doi.​org/​10.​1016/j.​autcon.​2017.​04.​002

Zhu, J., & Hua, W. (2017). Visualizing the knowledge domain of sustainable development research between 1987 and 
2015: A bibliometric analysis. Scientometrics, 110(2), 893–914. https://​doi.​org/​10.​1007/​s11192-​016-​2187-8

Publisher’s Note
Springer Nature remains neutral with regard to jurisdictional claims in published maps and institutional affiliations.

https://doi.org/10.1016/j.jretai.2011.04.005
https://doi.org/10.3390/su10072270
https://doi.org/10.1007/978-981-10-2440-5_8
https://doi.org/10.1007/978-981-10-2440-5_8
https://doi.org/10.1007/978-981-10-2440-5_9
https://doi.org/10.1007/978-981-10-2440-5_7
https://doi.org/10.1016/j.lrp.2009.07.003
https://doi.org/10.1016/j.lrp.2009.07.003
https://doi.org/10.1080/20932685.2018.1432407
https://doi.org/10.3390/su12219167
https://doi.org/10.3390/su11082233
https://doi.org/10.1016/j.bushor.2017.07.003
https://doi.org/10.1016/j.emj.2014.02.001
https://doi.org/10.1007/s11367-013-0626-9
https://doi.org/10.1007/s11367-013-0626-9
https://doi.org/10.1016/j.jclepro.2016.11.009
https://doi.org/10.1007/1-4020-3116-5_13
https://doi.org/10.1111/ijcs.12435
https://doi.org/10.1016/j.jclepro.2019.06.283
https://doi.org/10.1007/s11367-015-1023-3
https://doi.org/10.1007/s11367-015-1023-3
https://doi.org/10.1016/j.ijpe.2009.08.017
https://doi.org/10.1016/j.ijpe.2009.08.017
https://doi.org/10.1016/j.jclepro.2020.121050
https://doi.org/10.1016/j.ecolind.2019.03.031
https://doi.org/10.1016/j.ecolind.2019.03.031
https://doi.org/10.1016/j.jclepro.2017.10.198
https://doi.org/10.1007/s11367-016-1129-2
https://doi.org/10.1016/j.jclepro.2010.01.006
https://doi.org/10.1016/j.jclepro.2010.01.006
https://doi.org/10.1155/2020/6813043
https://doi.org/10.1007/s10098-018-1572-9
https://doi.org/10.1007/s10098-018-1572-9
https://doi.org/10.1007/s11367-015-0889-4
https://doi.org/10.1016/j.autcon.2017.04.002
https://doi.org/10.1007/s11192-016-2187-8

	Knowledge roadmap of sustainable development in the textile and apparel industry: a scientometric analysis
	Abstract 
	Introduction
	Methods
	Tool selection
	Data collection
	Data analysis

	Results
	Keyword co-occurrence analysis (knowledge base)
	Document co-citation analysis (knowledge hotspots)
	Cluster analysis (knowledge domains)

	Discussion
	Conclusions
	References




